
Regulatory toxicology expert (M/F) 

 

Company 

Pierre Fabre is the 2nd largest dermo-cosmetics laboratory in the world and the 2nd largest private 

French pharmaceutical group. In 2017, it generated 2,318 million euros in revenues, of which 62% came 

from its international business and 62% from its dermo-cosmetics division. Pierre Fabre, which has 

always been headquartered in the South-West of France, owns subsidiaries and offices in 47 countries, 

enjoys distribution agreements in over 130 countries and counts more than 13,500 employees 

worldwide.  

Pierre Fabre’s portfolio represents a continuum of activities spanning from prescription drugs and 

consumer health care products to dermo-cosmetics. In 2017, Pierre Fabre dedicated almost 143 million 

euros to R&D, shared between oncology, the central nervous system, consumer health care, dermatology 

and dermo-cosmetics. 

 

Missions 

Under the responsibility of the Director of Toxicology in our Pharmaceutical R&D department, you will 

act as a regulatory toxicology expert. The variety of your missions is enhanced due to the scope of our 

different activities (New Chemical Entities, biological entities, medication, food supplements, medical 

devices…) More specifically, your missions will include: 

- Offering expertise within project teams from the set-up of our products’ development plan 

through to their registration; 

- Writing regulatory documents linked to your expertise; 

- Ensuring follow-up of projects and corresponding research studies; 

- Contributing to assessment of external opportunities; 

- Producing analyses all along a product’s lifecycle. 

 

Desired profile 

With a high-level scientific degree (PhD, pharmacist, veterinary…), we expect around ten years’ 

experience in the pharmaceutical area. 

Specialisation in repro-toxicology, veterinary anatomical pathology, antibody development or in 

assessment of food supplements or essential oils would be a plus. 

You must have mastered GLPs and be renowned for your rigour, your commitment to customer service 

and your reactivity as well as your ability to anticipate. 

You need to nurture innovation in a customer-service perspective and embody the company’s humanist 

values. 

Fluent English expected. Fluent French is plus.  

 


